
Alma DECA Wins Social Media Marketing Campaign 
 
On April 24, 2019, Alma DECA members Austin Cluck, Logan Ingram and Michelle Wells were 

rewarded with a first place finish in the CTE Month Social Media Marketing Campaign 
sponsored by The Arkansas Department of Career Education.  The campaign’s focus was to 
increase awareness of Career and Technical Education and took place from early February 
through the month of March.  The campaign featured real-time posts over Facebook, Instagram 
and Twitter.  In addition to creating the post content, the group prepared a written project 
summarizing the campaign and a video.  The team learned they were finalists on April 15, 2019, 
and then created a presentation to share with a panel of judges who are industry experts in 
multi-media broadcasting.   
 
The team created an awareness campaign entitled “CTE & Me.”  On Twitter, the campaign’s top 
tweet had an engagement rate of 2.3% and over 62,000 impressions.  On Instagram, the posts 
reached 64% of their followers with over 1,900 impressions, and on Facebook, the campaign 

has a weekly engagement rate of 42 and a daily reach of 39.   

 
"Participating in this campaign got me out of my box and I learned the impact the use of social 
media has on businesses.  I cannot express my infinite gratitude for this opportunity," stated 
Ingram.   
 
The goal of the social media campaign was to spread awareness of and interest in Career and 
Technical Education through social media marketing activities.  Through this campaign, the 

team researched strategies to increase engagement on the platforms used, created content and 
a posting schedule.   
 

Cluck added, “Working with Michelle and Logan was a great experience. Just working and 
communicating together in itself helped prepare me the way CTE does. I just hope that the 
content we posted throughout the campaign has helped someone out there recognize the 
importance if CTE and what it can do for them.” 
 
“The 2019 Social Media Campaign was a great experience for my teammates and me. We 
learned real world skills corresponding to social media, marketing, branding, and more. I can’t 
wait to compete again next year and watch CTE in Arkansas improve!” shared Wells.  In 
addition to participating in skills employers look for in employees like collaboration, 
communication, creativity and problem solving, Wells discovered a career path she is 
interested in, graphic design and videography.   
 

To learn more about career and technical education, check out www.careertech.org or 
www.acteonline.org.  You can follow Alma DECA on Twitter @AlmaDECA.   
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